Amr Elkirsh Resume
Name: Amr Abdelaziz Ibrahim ElKirsh.

Address: 173D Hadayek Al-Ahram – Giza - Egypt

Date of birth: 13/08/1984

Nationality: Egyptian

Marital Status: Single

Military Status: Exempted
E-mail: amr.elkirsh@gmail.com
Cell Phone: +201001751424
Website: http://amrelkirsh.com
Linkedin: http://eg.linkedin.com/in/amrabdelazizelkirsh
Education
Faculty of Commerce - Cairo University.

Major: Accounting.
Languages
Arabic: Mother tongue.
English: Excellent.
Certificates and Courses

Professional Certified Trainer - The American University in Cairo
Google Adwords Certification
Google Analytics Certification
Project Management Diploma - RITI
Content Strategy Online Certificate (MOOC) - Northwestern University
Professional Skills
Digital Marketing, including the following fields:

· SEO, PPC, CPM, SMO, Wire framing, A/B Testing, LPO, CRO.
· Social Media Management, Social Media monitoring and research.
· Content strategies.
· Strong knowledge of open source content management systems and blogging platforms like: Joomla, Wordpress and Blogger.

· Strong knowledge of various SEO tools, web based and stand alone software.

· Web analytics.
Work Experience
IBM – Cognitive Engagement, Middle East and Africa (September 2016 – Present)

Performance Marketing Manager – Web Experience:

Optimize all the digital touch points through the buyer’s journey via:

· Partnering with the Digital Center Content Manager to tailor global guidance to local market conditions and to make sure web properties/ experience is integrated with regional end-to-end digital campaign strategy.
· Optimizing the web experience digital strategy as part of the overall buyer’s journey to maximize demand and ensure web properties are optimized to drive BU priorities through digital channels including but not limited to (Paid Media, SEO, Email Marketing and Social Media). 

· Providing expertise on the regional digital landscape including user preferences for web engagement.

· Collecting and analyze web metrics to track user activity for web optimization.

· Assessing web experience against the customer journey (Discover, Learn, Try, Buy, Adopt, Advocate); identify areas for optimization which include but are not limited to (call to action, web copy, creative, linkages, layout etc.)
· Analyzing digital funnel metrics to project performance and influence digital revenue targets for the program.

· Applying a data-driven approach to analyzing past and in-market performance to achieve program objectives in the region.

· Applying local market knowledge to use culturally sensitive and appropriate imagery, content and web experience.
Fifth Dimension Agency (5d) (January 2016 – June 2016)
Digital Marketing Lead:
· Leading the digital marketing team in Planning and executing all web, SEO/SEM, social media and display advertising campaigns.

· Measure and report performance of all digital marketing campaigns, and assess against goals (ROI and KPIs).

· Supervise day to day digital operations in social media, SEO/SEM and display advertising.

· Plan, supervise and execute all potential clients’ estimates and pitches.
· Notable clients: Crunch, Kitkat, Quality Street, Maggi, Fuego, Fusion, Americana plaza, Costa Coffee, Grand Café, Amstel Zero Radler.
HarassMap. (September 2015 – February 2016)
Digital Marketing Manager (Part Time):

· Raising awareness about sexual Harassment through formulating a full social media strategy.

· Increase organic traffic to Harassment map website to raise awareness about the cause in Egypt.

· Full digital marketing strategy including but not limited to: Social Media, Online advertising, SEO & Email Marketing.

Alwafd Online News Portal. (May 2015 – February 2016)
Digital Marketing Consultant (Part Time):

· Editors and social media staff training.

· Formulating and executing digital marketing strategies for Alwafd portal including (SEO & Online advertising)

· Planning new services for Alwafd portal.
· Increase Alwafd revenues from Online ads sales.
Rankers Digital Marketing LLC. (February 2015 – February 2016)
Chief Digital Marketing Consultant (Part Time):

· Client acquisition planning.
· Client training.

· Internal staff Digital Marketing training.

· Formulating and executing digital marketing strategies for clients and company.

· Designing and developing digital marketing courses as an independent line of business.
Josoor Internet Marketing LLC. (October 2010 - January 2015)
Director, Internet Marketing:

· Client Acquisition.
· Internet marketing strategies planning and implementation.
· Clients’ training.

· Staff training.
· Trainer at Josoor Workshops and training courses:
1. Introduction to SEO.
2. Introduction to Email Marketing.

3. Introduction to Social Media.

4. SEO for Editors.

5. Wire Framing Workshop.

6. General Social Media Training.
· Notable Clients: Almasry Alyoum, Alwafd, Egypt Tourism Authority, Egypt Independent, Dr. Al-Awa presidential campaign, Dar Alfouad Hospital, Mantrac Egypt.

WTO Training Center (December 2011 - September 2012)
Part time Digital Marketing trainer for the following courses:
· Introduction to Internet Marketing.
· Introduction to Email Marketing.
· Professional Internet Marketer.
Media International, Egypt (August 2008 – August 2010)
E-Marketing Supervisor at the Arabic sector of Media International, Egypt.

The Arabic sector contained the following websites: islamOnline.net , 20at.com  and OnIslam.com 
· On Page SEO.
· Off  Page SEO.
· SEO Trainer.
· Pay per Click campaigns management.
· In depth traffic analysis.
· CPM campaigns management.
· Social Media research and accounts daily management.
· Social Media monitoring and sentiment analysis.
· Banners management system administration.
· Website wire framing.
· Research for the latest trends in news websites design and structure.
Digital Marketer freelancer (January 2009 - December 2010)
Alwafd.Org:

· Wire framing Alwafd’s new portal.
· Setting up On Page and Off Page SEO strategies.

· Planning the new portal release PPC campaigns on Google and Facebook.

· Training Alwafd’s social media team.
Korabia.com:

· Ensuring the transition from the old design to the new design would go smoothly without out any loss in search engine ranks.

· Providing recommendations for enhancing the website’s readability and compliance for search engines.

· Providing recommendations for on page SEO requirements and website architecture.
· Full SEO audit.
OnIslam.net:

· Planning and executing the official launch pay per click campaign, link building campaign, Social media research.
AskZad.com:

· Full On Page SEO audit to get the website back in Google’s index.

Self Employed (2005 – 2008)
· Owner, developer, digital marketer and Adsense manager of an Xbox blog and Egyptian history website.
· Generating a total of $30,000 net revenue.
